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WHO ARE WE?

Three Dollar Bill Cinema is Seattle’'s LGBTQ+ film hub! TDBC provides access
to films by, for, and about LGBTQ+ people and their families, and a forum for
LGBTQ+ filmmakers to share and discuss their work with audiences.

Engage with queer cinema all year through Seattle Queer Film Festival,
TRANSIations: Seattle Trans Film Festival, free OUTdoor Cinema movie
- screenings, and year-round LGBTQ+ events. TDBC also puts on Reel Queer
Youth, a video production and media literacy summer camp for LGBTQ+ yout
and allies grades 9-12.




three
dollar bill|
cinema

~ showcasing queer film programming,

& queer stories to help create a

~ educational experiences, and social just and equitable world.

~ dialogue.
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WHAT DO WE DO




Translations: Seattle Trans Film Festival showcases films
by, for and about trans, non-binary, and gender non-
confirming people. Launched in 2006, Translations |sone
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of only nine trans-focused film festivals in the world, - N |
providing an innovative space for creation and
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connection for under-represented and marginalized

identities. Through virtual and in- person Screémngs,
parties, panels, workshops, and communlty meet ',-'ups
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Reel Queer Youth is TDBC’s most expansive
educational program, serving queer youths 13-18
years old interested in the art of filmmaking.
Featuring hands-on training, world class speakers,
and lessons designed to spark creativity, Reel
Queer Youth provides a safe space for young

queer filmmakers to explore their passions with

other like-minded creators, and receive valuable
advice from positive and supportive film
professionals.

With TDBC’s hybrid model, both in-person and
virtual attendance options are available,
increasing accessibility and allowing youths from
across the country to learn about film together.







other U.S. mlnorltles, your busmess WI" have
exposure to some of Seattle’s LGBTQ+ movers and
shakers.

In a recent study, it was found that 78% of LGBTQ+
adults and their friends, family, and relatives would
switch to brands that are known to be LGBTQ+
friendly.* Additionally, 71% of LGBTQ+ adults said
they would remain loyal to a brand that they believe
to be very friendly to the LGBTQ+ community, even
when less friendly companies may offer lower prices
or greater convenience.*
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http://jenntgrace.com/lgbt-buying-power-estimated-830-billion/%20%20%20%20%20LGBTQ%20Buying%20Power%20Closer%20To%20One%20Trillion%20Dollars%20http:/wnygaypages.com/lgbt-buying-power/
http://jenntgrace.com/lgbt-buying-power-estimated-830-billion/%20%20%20%20%20LGBTQ%20Buying%20Power%20Closer%20To%20One%20Trillion%20Dollars%20http:/wnygaypages.com/lgbt-buying-power/
http://jenntgrace.com/lgbt-buying-power-estimated-830-billion/%20%20%20%20%20LGBTQ%20Buying%20Power%20Closer%20To%20One%20Trillion%20Dollars%20http:/wnygaypages.com/lgbt-buying-power/

three
dollar bill
¥ cinema
SEATTLE r
FILM FESTIVAL
25" ANNIVERSARY " 4

PRESENTING
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FRIEND

AS PRESENTING SPONSOR OF SEATTLE QUEER FILM
FESTIVAL, WE ARE PROUD TO BE CONTINUED
SUPPORTERS OF THREE DOLLAR BILL CINEMA

DRINK RESPONSIELY

2020 Brown-Forman Corporation, Lovisville, KY

 AD/LOGO PLACEMENT

Festival passes
e Website, social media, and
newsletter inclusion (12K+)

e VIP tickets to opening night parties

® Verbal recognition before events

e Street promotion throughout

consumers. Three Dollar * Networking opportunities

Seattle (posters and postcards)
® Logo during screenings and in

integrated';.rﬁaflf_' eting e Directly supporting queer

filmmakers and aligning your

profile brand positioning i
ol business with LGBTQ+ values

: S festival trailers
multiple channels.

A ¥

® Business included in press releases
¢ Branded films
e Distribution of marketing materials

at festival venues
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Total Contacts: 13.1K
New Contacts: 966
Avg. Open Rate: 34% (-3.5K|

Post Fest to Pass / Ticket Holders:
1,393 sends, 62% opens

@threedollarbilicinema @seattlequeerfilmfestival

Followers: 6,209 Followers: 2,287
New Followers: 111 New Followers: 329
Page Reach: 3.4K Page Reach: 15.5K

Three Dollar Bill Cinema Seattle Queer Film Festival

Followers: 6,664 Followers: 4,95
New Followers: 17 New Followers: 55
Post Reach: 2.4K Post Reach: 11.4K

www.threedollarbillcinema.org

Visits: 21K
Page Views:

Print Marketing Distribution

@3DollarBillCine

Followers: 2,896 Profile Visits: 2,510
New Followers: 18 Impressions: 23.4K

Program Guides Posters Postcards

2K 1K 1.5K

Polite Society: 350
Keep Posted: 100




three

dollar bill
cinema

PHYSICAL TICKETS: PHYSICAL TICKETS:

3,977 4,212

VIRTUALT
1,81

FREE EVENTS:
313

i
W ,." gﬁh

T




QUEE#R DEMOGRAPHICS %

FESTIV
?‘}52‘; 13-23. 202? L

doe ETHNICITY




‘,.5*;5‘7
-

MAIJOIR

SUPPORMNGIE
$1.000-$5’000
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